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Status:

> Al tools have effectively democratized creativity by making idea generation accessible to anyone.

However, they flattened the output; however, collective creativity is decreasing by uniformity.

> This abundance places a premium on human creativeness, as the true value of modern art moving
forward lies in the unique intent and emotional depth behind the human final choice.

Petre Dini
Why does this count? IARIA

Innovation as Al-based built: Today, "innovation" is often viewed as continuous optimization, iteration, and
systems upgrading. Al is a master at this. It can look at an existing product (like a smartphone or logistics
network) and rapidly innovate it by finding patterns, removing inefficiencies, and tailoring it to users. Al excels at
applied, fast-paced innovation.

Invention as Human Intuition: Conversely, "invention" feels deeply human because it requires epistemic
leaps—imagining something that has no prior data or historical precedent to pull from. Because Al can only
predict based on past data, a true "invention" requires that spark of raw, human mindful consciousness to birth
an entirely new category.

NOTE : Artists, Poets, Musicians, ... carving pumpkins and square wheels [on purpose vs by error hallucinations]
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Creativity (The 'What’) (

The cognitive capacity to ideas, imagine, and connect
disparate concepts into unique possibilities

It combines real-world facts with produce novel
combinations from massive datasets

Statistical Probability: Al synthesizes, predicts, and
recombines massive datasets to yield millions of novel
outputs on demand.

The Idea Factory: In this view, creativity is treated as
"cheap ideation"—an abundant asset where unique
concepts are generated instantly via prompt
engineering.

Stylistic Flattening: Because Al mimics existing data
patterns, its pure creativity lacks genuine intent, which
can eventually lead to a standardized, formulaic
aesthetic
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Creativeness (The 'How’) (

The intrinsic human state, emotional drive, and active
pursuit of shaping those thoughts into concrete works.
This relies on active Human Agency, intuition, and the
messy, self-discovering process of bringing an idea to life

Irreplaceable Intent: Al tools cannot emulate the inner
urge, emotional suffering, or specific cultural context that
drives a person to create.

The Editorial Pivot: In an Al environment, a human's
creativeness is no longer consumed by manual execution;
instead, it is spent on judging, selecting, and intentionally
breaking rules.

The Power of Mistakes: Al is built to optimize and eliminate
friction, while human creativeness relies heavily on happy
accident and errors, and intuitive leaps during a messy
workflow. (human traits)
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* (luliana) Affective Foresight

* (Cristiane) Co-creation, Authenticity, Democratization, Accountability
* (Chia Shin) Paradox of perfection, Creativity baseline, Authenticity

* Audience
Examples, lessons learned, comments, positions, Inquiries
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= Affective Foresight — Feeling as the Battleground

* Affective foresight as method: The preferred future is a felt object, not just an analysed one. Is sensing
rigorous foresight, or a soft add-on?

* The felt verdict: The same Al song is alive to one listener, hollow to another — yet 97% can't even tell it
from human-made. If "real or fake" is settled by feeling, who owns the verdict?

* The feeling machine in media: Emotion Al already reads us through film, voice and the dashboard. When luliana Adina
media senses and personalises to feeling, who authors the emotion? Apostol

HeliosTree GmbH

* Parallel felt realities: Micro-targeting gives each of us our own Al bubble — few shared facts, few
common references. Do we lose the emotional ground culture is built on?

* Looking ahead — to debate: As distribution moves to voice and AR glasses, the format of creativity moves
with it. The beginning of the end of the social-media era?
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= In the Al era, creativity is being redefined rather than replaced: Al is a co-
creator, but ownership, authenticity and accountability must remain human.

= Augmentation, not authorship — Al widens who can create and how fast, yet intent,
judgment and responsibility stay human. Where is the line between assisted and
generated?

= One toolkit, two faces — the same generative models that expand artistic expression
also industrialize deepfakes, disinformation and propaganda. Creation and manipulation
now share one engine. Cristiane

= Trust, authenticity and provenance — as synthetic media becomes indistinguishable Melchior
from the authentic, audiences need new signals: provenance, watermarking, media
literacy and fact-checking.

= Whose creativity? — models create from other people’s work. Attribution, copyright,
bias and fairness in training data remain unresolved.

Postdoctoral
researcher

LUT University,

, : - . Finl
= To debate — Does generative Al democratize creativity or homogenize it? Should Al- inland

made media be labeled by default? Who is accountable when creative Al is weaponized
for propaganda?
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= Creativity vs. Al Aversion inVideo Production

* The Paradox of Perfection: When Al can instantly generate technically flawless,
cinemati;: video, does this hyper-polish trigger viewer skepticism and drive Al
aversion!

* The Shifting Creative Baseline: As Al automates the "craft” (rendering, editing,
B-roll), does human creativity shift entirely to conceptualization and curation?

How does the audience value curation versus traditional effort? Luc Chia-Shin
Lin
* The Transparency Dilemma: We are encouraged to be transparent about Al Shih Hsin
use to build trust. However, does explicitly labeling a video as "Al-generated"” University, Taiwan

automatically diminish its perceived artistic value?

= Synthetic Authenticity: How do we redefine "authentic storytelling" when Al
avatars, s?lnthesized voices, and generated environments become indistinguishable
from reality?
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* (luliana) Affective foresight
* (Cristiane) Co-creation, Authenticity, Democratization, Accountability

* (Chia Shin) Paradox of perfection, Creativity baseline, Authenticity

STAGE IS YOURS
Examples, lessons learned,
comments, positions, inquiries
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