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AI Co-Creation in Media and Communication Education

 The integration of AI into higher education has shifted its 
role to a co-creative partner, particularly in creative 
disciplines

 This study investigates how AI training impacts media and 
communication students in Taiwan

 As universities face declining enrollment and demographic 
shifts, they are introducing AI curricula to enhance 
competitiveness and meet modern industry demands



The Demand for AI in Media Studies

 Generative AI is reshaping creative workflows, including 
scriptwriting, special effects, and post-production editing

 Creative fields require the integration of technical skills 
with aesthetic judgment and cultural meaning

 Educators must shift their focus from simple information 
consumption toward fostering deep collaboration between 
humans and AI



GenAI Literacy and Self-Efficacy

 GenAI Literacy: The ability to understand, evaluate, and 
ethically apply generative AI technologies, which includes 
skills like prompt engineering

 AI Self-Efficacy: An individual's belief in their ability to 
use AI, encompassing two dimensions: assistance (task-
based confidence in utility) and comfort (emotional ease)

 Developing these competencies enables students to 
critically assess and creatively use AI outputs rather than 
accepting them blindly



Higher-Order Thinking and Creativity

 Higher-Order Thinking Skills (HOTS): Encompasses critical 
thinking and problem-solving, which are necessary to 
evaluate AI-generated content

 Creativity: Essential for media education, this is broken 
down into creative self-efficacy (belief in one's creative 
abilities) and creative personal identity (appreciation for 
creativity)

 Within this framework, AI acts as a collaborative partner 
that expands creative possibilities rather than simply 
replacing human ingenuity



Research Methodology

 The study surveyed 327 media and communication 
students in Taiwan who had previously received AI-
relevant training

 Data was analyzed using Partial Least Squares Structural 
Equation Modelling (PLS-SEM)

 The framework tested how critical thinking, problem-
solving, and creative dispositions shape students’ AI 
literacy and their behavioral reliance on AI



Findings: What Drives GenAI Literacy?

 Critical thinking has a strong, positive influence on a 
student's GenAI literacy

 Creative self-efficacy also positively predicts GenAI
literacy, motivating students to experiment with and 
refine AI tools

 Surprisingly, traditional structured problem-solving skills 
and creative personal identity do not significantly improve 
GenAI literacy in these creative fields



The Impact of Literacy on Self-Efficacy

 GenAI literacy significantly enhances students' overall AI 
self-efficacy

 Higher literacy is positively associated with perceived 
assistance, meaning students feel confident in AI's utility 
for specific tasks

 It also increases comfort, meaning students feel greater 
emotional ease and peace when interacting with AI 
systems



Understanding AI Reliance

 AI Reliance is the behavioral expression of trust, where 
students actively depend on AI for decision-making or task 
completion

 Only perceived assistance (functional confidence) predicts 
AI reliance

 Neither GenAI literacy nor emotional comfort directly 
drives behavioral reliance on AI tools



Discussion: The Pragmatism of Creative Students

 Students rely on AI based on pragmatic utility (e.g., 
getting help with editing timelines) rather than abstract 
technological knowledge or emotional comfort

 Disciplinary values matter: media students prioritize 
originality and authenticity, so they may acquire literacy 
to critique AI but intentionally limit their reliance to 
preserve their creative voice

 Knowing how to use AI (literacy) does not automatically 
mean students will choose to depend on it



Conclusion & Pedagogical Shift
 Higher education must adopt a "co-creativity pedagogy" 

where AI is treated as a collaborative partner rather than 
just an automated shortcut

 Future curricula should blend technical skills like prompt 
engineering with critical interpretation and narrative 
vision

 The focus of learning should emphasize exploration, 
reflexivity, and human agency over mere efficiency


	Co-Creating the Future of Media Content: AI Training, Higher-Order Thinking, and Reliance in Higher Education
	投影片編號 2
	AI Co-Creation in Media and Communication Education
	The Demand for AI in Media Studies
	GenAI Literacy and Self-Efficacy
	Higher-Order Thinking and Creativity
	Research Methodology
	Findings: What Drives GenAI Literacy?
	The Impact of Literacy on Self-Efficacy
	Understanding AI Reliance
	Discussion: The Pragmatism of Creative Students
	 Conclusion & Pedagogical Shift

