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Introduction

The Challenge

The media industry increasingly relies on AI for content creation, distribution, and 
personalization

This raises complex ethical, legal, and governance questions: editorial oversight, 
fact-checking, accuracy

Existing scholarship is heavily theory-driven and Western-centric

Limited empirical data from non-Western contexts, especially Egypt and Africa

This study grounds evidence in Egypt to explain how audiences and professionals 
connect journalistic ethics to IP rights and accountability for AI-generated 
misinformation

93 valid survey
responses

10 in-depth
interviews

27 field observation
participants

Egypt-centered mixed-methods design



Research Gap & Research Questions

The Gap in Literature

1. Empirical data from non-Western journalism contexts is scarce, especially on practical transparency and monitoring requirements

2. Ownership and accountability are treated as separate problems, yet professionals/audiences experience them simultaneously as an authorship 
and policy dilemma

3. Deep-fake and misinformation concerns are framed as threats without identifying which accountability mechanisms are considered legitimate 
and applicable

RQ1

RQ2

RQ3



Research Gap & Research Questions

Research Questions

RQ1 How should journalism ethics adapt to AI-enabled reporting and content creation?

RQ2 Who owns AI-generated media, and what are the implications for creators and consumers?

RQ3 What accountability mechanisms are needed to address AI-generated misinformation on media platforms?



Methodology & Sample

93 valid responses

Structured Survey

Likert & multiple-choice items

Ethics, ownership/IP, and 
accountability/regulation

Media students, content creators, professionals, 
general audiences

Age group: 19–45 years

10 professionals

In-Depth Interviews

Journalism, law, media direction

Political science & ethics experts

Thematic saturation sampling

Focus: transparency, ownership, and 
accountability

27 media students

Field Observation

First-year media students

Task: produce a script and essay using ChatGPT

Analyzed for thematic & structural 
homogenization

Operationalized "One Centered Mind" construct



Key Findings

Transparency as Foundation

Respondents consistently highlighted transparency as a fundamental 
condition for public trust — through explicit AI content labeling and 
proactive disclosure of AI-generated material

Divided Views on Ownership

Genuinely split attribution: some assigned rights to human creators, others 
to AI developers, others to the AI itself — revealing a mismatch between 
copyright law and public perception of authorship

Human-Centered Accountability

Professionals demand governance moving from theory to practice; 
enforcement must be transparent and auditable to avoid politically uneven 
impacts on different stakeholders

"One Centered Mind" Effect

Student observation outputs showed AI assistance standardizes tone, 
narrative structure, and ethical framing even when individual students used 
different prompts — a homogenization risk



Findings: Key Statistics

79.9%
find current copyright

law insufficient

88.9%
call for international
regulatory alignment

Ownership Attribution: Divided Public Perception

Human Creators (38%) AI Developers (35%) The AI Itself (18%) Unclear / Other (9%)

Based on survey responses (n=93) and interview analysis



Discussion & Implications

RQ1

Journalism Ethics & AI

AI integration threatens core journalistic values unless ethical responsibility remains secured under human oversight. Professionals call for 
clear disclosure standards — consistent with arguments that algorithmic systems require new ethical codes beyond traditional journalistic 
ones.

RQ2

Ownership & Copyright

Conflicting views on ownership reflect legal ambiguity. Copyright was tied to human originality only — leaving open governance gaps when AI 
generates expressive outputs. 79.9% find current copyright law insufficient; 88.9% call for international regulatory alignment.

RQ3

Accountability Mechanisms

Respondents agree on a human-centered accountability model: platforms and institutions must apply credible and enforceable processes, not 
rely solely on retrospective content removal. Enforcement must be transparent and auditable to avoid politically uneven effects.



Limitations & Recommendations

Limitations

Contextually grounded in Egypt — caution advised when 
generalizing to other non-Western regions

Different legal, cultural, and newsroom infrastructures vary 
significantly across regions

Qualitative component is exploratory in scale

Survey not intended to estimate population-level impacts beyond 
the study setting

Policy & Regulation

Define and clarify AI ownership, authorship, and licensing internationally

Implement labeling and provenance standards across platforms

Cross-border collaboration for AI-driven misinformation accountability

Professional Practice

Assign accountability to specific roles: creators, platforms, editors, AI developers

Allocate resources toward AI literacy and ethics training

Education

Integrate AI ethics, fact-checking, and media literacy into curricula at all levels

Conduct ongoing audience studies across cultures and media formats



Conclusion & Future Work

Universal demand for AI content labeling

Transparency and explicit disclosure are baseline requirements for public trust 
in AI-generated media

Inconsistent ownership acknowledgements

Legal frameworks must evolve to address the authorship vacuum created by AI-
generated expressive content

Human-centered accountability model

Governance must be enforceable, auditable, and protect against politically 
asymmetric enforcement

"One Centered Mind" homogenization

AI-assisted content production poses structural risks to diversity of voice and 
narrative in media

Future Work: Expand geographic scope  ·  Larger sample sizes  ·  Audio & video deepfakes  ·  Comparative Western/non-Western designs  ·  Technical-human 
governance evaluation
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